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Abstract : This study examines the complex interactions between entertainment, interaction, and authenticity aspects in the
context of live streaming tourism e-commerce and how they affect tourists' intent to purchase. In the context of e-commerce
live streaming, the goal of this study is to offer a thorough understanding of how these factors work together to influence
consumers' intents to make purchases related to tourism. A sample of 250 respondents' information was gathered, and it was
analyzed through Smart  PLS 4.  To  ensure  reliable  measurement  constructs,  convergent  and discriminant  validity  were
evaluated. Discriminant validity was evaluated using the HTMT ratio approach, and the structural model was evaluated using
structural equation modeling (SEM) with bootstrapping. Results showed that entertainment had a strong beneficial impact on
social presence, highlighting the value of compelling content in raising users' sense of presence on live streaming platforms for
tourism-related e-commerce. The lack of a direct relationship between Interactivity and Authenticity and Social Presence
emphasizes the need for more research into certain characteristics of these dimensions that appeal to consumers in this
situation.
Keywords : entertainment, interactivity, authenticity, tourism consumer’s purchase intention, social presence
Conference Title : ICCMM 2024 : International Conference on Contemporary Marketing and Management
Conference Location : Lisbon, Portugal
Conference Dates : April 11-12, 2024

World Academy of Science, Engineering and Technology
International Journal of Economics and Management Engineering

Vol:18, No:04, 2024

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 E
co

no
m

ic
s 

an
d 

M
an

ag
em

en
t E

ng
in

ee
rin

g 
Vo

l:1
8,

 N
o:

04
, 2

02
4 

pu
bl

ic
at

io
ns

.w
as

et
.o

rg
/a

bs
tr

ac
ts

/1
83

44
2.

pd
f

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 18(04) 2024 1

https://publications.waset.org/abstracts/183442.pdf

