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Abstract : Purpose- The purpose of this paper is to empirically examining the strength of association of responsive market
orientation and proactive market orientation with new product performance and exploring the possible moderating role of
organizational learning based on contingency theory. Design/methodology/approach- Data for this study was collected from
FMCG manufacturing industry and services industry, where customers are in contact frequently and responses are recorded on
continuous  basis.  Sample  was  collected  through  convenience  sampling.  The  data  collected  from  different  marketing
department and sales personnel were analysed using SPSS 16 version. Findings- The paper finds that responsive market
orientation is  more strongly associated with new product  performance.  The moderator,  organizational  learning,  plays it
significant  role  on  the  relationship  between  responsive  market  orientation  and  new  product  performance.  Research
limitations/implications- this paper has taken sample from just FMCG industry and service industry, more work can be done
regarding how different-markets require different market orientation behaviours. Originality/value- This paper will be useful
for foreign business looking for investing and expanding in Pakistan, they can find opportunity to get sustained competitive
advantage through exploring the proactive side of market orientation and importance of organizational learning.
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