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Abstract : the Follower of the movement of international competition finds that the success of Japanese companies to break
into global markets and win a competitive edge and meet the challenges of this competition, due primarily to the adoption of
these companies to the modern concept of marketing, and possession of sophisticated marketing systems, with a focus on
pricing policy. The institution's ability to produce goods and services be limited unless accompanied by an effective marketing
effort. So the satisfaction of the consumer needs efficiently and effectiveness are unwarranted economic and social presence in
the market, and ensure the continuity and achieve their goals, and this can only be achieved through marketing activity, where
he activity facet which translates the output of the institution and its presence in the form of financial compensation, and that
the inclusion of and marketing function within the functions of the institution and awarded each of gravity reflects the extent of
their importance in the conduct of the future of the institution, and depending on excellence in performance and a good
application of the basic concepts of marketing and primarily make the consumer focus of attention, so the pleasing of the
consumer and earn his allegiance reflects the success of an organization.
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