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Abstract : Mobile phones are one of the direct marketing tools used to reach today's hard-to-reach consumers. Cell phones are
very personal devices and you can have them with you anytime, anywhere. This offers marketers the opportunity to create
personalized marketing messages and send them at the right time and place. The study examined consumer attitudes towards
mobile marketing, particularly SMS marketing. Unlike similar studies, this study does not focus on young people, but includes
consumers between the ages of 18 and 70 in the field study.The results showed that the majority of participants found SMS
marketing disruptive. The biggest problems with SMS marketing are subscribing to message lists without the recipient's
consent; large number of messages sent; and the irrelevance of message content
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communication theories, marketing communication tools
Conference Title : ICAMMS 2024 : International Conference on Analytical Marketing and Marketing Strategies
Conference Location : New York, United States
Conference Dates : June 03-04, 2024

World Academy of Science, Engineering and Technology
International Journal of Economics and Management Engineering

Vol:18, No:06, 2024

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 E
co

no
m

ic
s 

an
d 

M
an

ag
em

en
t E

ng
in

ee
rin

g 
Vo

l:1
8,

 N
o:

06
, 2

02
4 

pu
bl

ic
at

io
ns

.w
as

et
.o

rg
/a

bs
tr

ac
ts

/1
82

47
9.

pd
f

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 18(06) 2024 1

https://publications.waset.org/abstracts/182479.pdf

