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Abstract : Introduction: The incorporation of digital technology in healthcare systems is instrumental in transforming the
delivery, management, and overall experience of healthcare and holds the potential to scale up access through over 200 million
active mobile phones used in Nigeria. Digital tools enable increased access to care, stronger client engagement, progress in
research and data-driven insights,  and more effective promotion of  self-care and do-it-yourself  practices.  The Delivering
Innovation in Self-Care (DISC) project 2021 has played a pivotal role in granting women greater autonomy over their sexual
and reproductive health (SRH) through a variety of approaches, including information and training to self-inject contraception
(DMPA-SC). To optimize its outcomes, the project also leverages digital technology platforms like social media: Facebook,
Instagram, and Meet Tina (Chatbot) via WhatsApp, Customer Relationship Management (CRM) applications Freshworks, and
Viamo. Methodology:  The project  has been successful  at  optimizing in-person digital  cyberspace interaction to sensitize
individuals effectively about self-injection and provide linkages to SI services. This platform employs the Freshworks CRM
software application, along with specially trained personnel known as Cyber IPC Agents and DHIS calling centers. Integration
of Freshworks CRM software with social media allows a direct connection with clients to address emerging issues, schedule
follow-ups, send reminders to improve compliance with self-injection schedules, enhance the overall user experience for self-
injection (SI) clients, and generate comprehensive reports and analytics on client interactions. Interaction covers a range of
topics, including – How to use SI, learning more about SI, side-effects and its management, accessing services, fertility,
ovulation, other family planning methods, inquiries related to Sexual Reproductive Health as well as uses an address log to
connect them with nearby facilities or online pharmaceuticals. Results: Between the months of March to September, a total of
5,403 engagements were recorded. Among these, 4,685 were satisfactorily resolved. Since the program's inception, digital
advertising has created 233,633,075 impressions, reached 12,715,582 persons, and resulted in 3,394,048 clicks. Conclusion:
Leveraging digital technology has proven to be an invaluable tool in client management and improving client experience. The
use of Cyber technology has enabled the successful development and maintenance of client relationships, which have been
effective at providing support, facilitating delivery and compliance with DMPA-SC self-injection services, and ensuring overall
client satisfaction. Concurrently, providing qualitative data, including user experience feedback, has enabled the derivation of
crucial insights that inform the decision-making process and guide in normalizing self-care behavior.
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