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Abstract : In recent years, there has been an increasing understanding of the value of encouraging entrepreneurial attitudes
in university students. This is motivated by the belief that stimulating entrepreneurship not only promotes economic growth
but also fosters innovation. This study looks at the complex link and addresses critical gaps between psychological capital and
entrepreneurial intention among university students, with a specific emphasis on how contextual factors like academic support
and past business experience impact this dynamic. Using a quantitative research method, data were gathered from a broad
sample of 300 university students drawn from several faculties. The study used a questionnaire that included the Psychological
Capital Questionnaire (PCQ) to assess psychological capital and a validated scale for entrepreneurial intention, as well as
binary measures of academic support and prior entrepreneurial experience. Statistical investigations, including multigroup
analyses  performed with  SmartPLS software,  provided  interesting  insights  into  the  effect  of  contextual  factors  on  the
relationship between psychological capital and entrepreneurial intention. The findings highlight that psychological capital had
a strong favorable influence on university students' entrepreneurial inclinations. Furthermore, the study found that academic
support  enhances  the  influence  of  psychological  capital  on  entrepreneurial  intentions,  emphasizing  the  significance  of
institutional backing in fostering entrepreneurial mindsets. Furthermore, students with prior entrepreneurial experience had a
stronger  propensity  for  entrepreneurship,  showing a  synergistic  link  between psychological  capital  and  entrepreneurial
background.  These  findings  have  both  theoretical  and  practical  implications.  By  explaining  the  mechanisms  by  which
psychological  capital  promotes  entrepreneurial  intentions,  the  study  contributes  to  the  establishment  of  focused
entrepreneurship education programs and support activities that are suited to student requirements. Policymakers may use
these findings to create policies that encourage student entrepreneurship, ultimately encouraging economic development and
innovation.
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entrepreneurial experience
Conference Title : ICSEI 2024 : International Conference on Social Entrepreneurship and Innovation
Conference Location : Paris, France
Conference Dates : May 16-17, 2024

World Academy of Science, Engineering and Technology
International Journal of Social and Business Sciences

Vol:18, No:05, 2024

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 S
oc

ia
l a

nd
 B

us
in

es
s 

Sc
ie

nc
es

 V
ol

:1
8,

 N
o:

05
, 2

02
4 

pu
bl

ic
at

io
ns

.w
as

et
.o

rg
/a

bs
tr

ac
ts

/1
82

24
2.

pd
f

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 18(05) 2024 1

https://publications.waset.org/abstracts/182242.pdf

