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Abstract : The following research aims to measure the impact of innovative marketing in achieving product quality in the
Algerian Petroleum Company. In order to achieve the aim of the study, a random sample of 60 individuals was selected and the
answers were analyzed using structural equation modeling to test the study hypotheses. The research concluded that there is a
strong relationship between innovative marketing and the quality of petroleum products.

Keywords : marketing, innovation, quality, petroleum products

Conference Title : ICIM 2024 : International Conference on Innovation and Marketing

Conference Location : Venice, Italy

Conference Dates : April 04-05, 2024

Open Science Index, Economics and Management Engineering Vol:18, No:04, 2024 publications.waset.org/abstracts/179621.pdf

International Scholarly and Scientific Research & Innovation 18(04) 2024 1 ISNI:0000000091950263


https://publications.waset.org/abstracts/179621.pdf

