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Abstract : Tourism and hospitality graduate development is key to the future state of the tourism and hospitality industry.
Meanwhile, Information and Communication Technology is increasingly becoming the engine for improving productivity and
business opportunities in the travel and hospitality industry. Given the challenges and fierce global competition that have
arisen in today's hospitality industry, it was important to shed light on strategic management. In addition, five-star hotels play
a key role in supporting the tourism industry and investments in Egypt. Therefore, this study aims to examine the extent to
which strategic management practices are implemented in five-star hotels in Egypt and to examine the differences between
resort and inner-city hotels in terms of the implementation of strategic management processes. The influence of different hotel
types on the implementation of the strategic management process is examined. A simple random sampling technique is used to
select a sample of the target population, including hotels in the cities of Sharm el-Sheikh, Cairo and Hurghada. The data
collection tool used in this study is an interviewer-administered questionnaire. Finally, combining the study results with the
literature review allowed to present a set of recommendations to be addressed to hoteliers in the area of strategic management
practices. Education and training in tourism and hospitality must take these changes into account in order to improve the
ability of future managers to use a variety of tools and strategies to make their organizations more efficient and competitive.
Therefore, this study aims to examine the types and effectiveness of training courses offered by tourism and hospitality
departments in Egypt and to assess the importance of these training courses from the perspective of the graduate. The survey
is aimed at graduates who have completed three different majors in the past decade: tourism and hospitality. Findings
discussed the nature, level and effectiveness of the training provided at these faculties and the extent to which the training
programs were valued by graduates working in different fields, and finally recommended specific practices to improve learning
effectiveness increase and increase perceived employee benefits in the tourism and hospitality industry.
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