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Abstract : There is a unique movement of fashion that features a trend around secondhand clothing. This is especially
observed in the lifestyles of the millennials, where the concept of reusing apparel and accessories is noticeable and, therefore,
slowly diminishing the high consumption of fast fashion and generating environmental awareness. This paper will focus on how
this  clothing  trend  influences  and  engages  consumers  in  buying  secondhand  clothing  and  creating  fashionable  looks
simultaneously. To further examine the millennials’ motivation towards consumption and using secondhand fashion, a concept
as a trendsetter, this paper will take a closer look at their idea of concern for the environment. Considering second-hand
clothing is a sustainable consumption practice, it will investigate the role of social influencers, trendsetters, and millennials in
overall fashion consumption in this context. This study aims to understand how secondhand clothing and millennials differ from
other consumers regarding the perception of fast-depleting natural resources, price sensitivity, vintage attachments, and
psychographics. Secondly, the paper will also present the connection of emotion between millennials and secondhand clothing
that may not be necessarily purchased but received. This study will reflect on the already identified influences in increased
purchase behavior and an uncharted positive relationship between the consumer and the products. This behavior will further
formulate into a habit by consumer segments, creating an expanded market for secondhand clothing. There is no definite
indication that fast fashion will cease to exist, but slowing its rapid movement is an attempt to work toward a sustainable
future. The conclusion will present possibilities for consumers to engage in C2C online interaction, thereby reinforcing a
notable change in consumer behavior and attitude in contradiction to today’s extreme consumerism and willingness to be
adaptable to a minimalist way of life.  Fashion brands will  then begin a new forecast to actively accommodate the new
millennial concept of fashion that will advertise more concern than insatiability. The research will be with literature from
various authors, insights provided by researchers on this new wave of consumers, and a qualitative approach with face-to-face
interviews with a sample group who are in the practice of secondhand clothing consumption.
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