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Abstract  :  Sustainable  tourism  practices  require  to  improve  the  decreased  performance  levels  in  phases  of  change
management for  image branding.  This  paper addresses the innovative approach of  using sustainable tourism for image
branding as a contemporary tool of foreign policy. The sustainable tourism-based foreign policy promotes cultural values,
green tourism, economy, and image management for the avoidance of rising global conflict. The mixed-method approach
(quantitative 382 surveys, qualitative 11 interviews at saturation point) implied for the data analysis. The research finding
provides the potential of using sustainable tourism by implying skills and knowledge, capacity, and personal factors of change
management in improving tourism-based performance levels. It includes the valuable tourism performance role for the success
of a foreign policy through sustainable tourism. Change management in tourism-based foreign policy provides the destination
readiness for international engagement and curbing of climate issues through green tourism. The research recommends the
impact of change management in improving the tourism-based performance levels of image branding for a coercive foreign
policy. The paper’s future direction for the immediate implementation of tourism-based foreign policy is to overcome the
contemporary issues of travel marketing management, green infrastructure, and cross-border regulation.
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