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Abstract : Music tourism is the phenomenon of people visiting a place because of their association with music, as well as the
process of creating an emotional attachment to a place through the connection between people and music. Music offers people
the opportunity to immerse themselves in the local culture. Music tourism is increasingly recognized as an industry with
economic and social impacts. People often come together for a common purpose of music at a certain time and place, such as
concert, opera, or music workshop. This is very similar to the act of pilgrimage: the process of participation evokes strong
emotions; it  takes time and money to get to the destination; the gathering, and the emotional co-frequency. This study
conducted further qualitative research using MAXQDA by applying the musical topophilia model with East Asians as interview
subjects. There are three steps to traveling: before, during and after the trip. To date, 53 individuals living in East Asia have
been interviewed one-on-one (online/offline) about their travel experiences. This part of the interview is limited to the two
stages that are before and after travel. Based on the results of the interviews above, and as Europe has the most representative
music industry and the richest variety of music genres. The " during the trip" phase of the observations and interviews were
conducted in Europe and involved on-site music in Salzburg and London, including musical theater, street music, and musical
pilgrimages.  Interviews with  24 people  were  conducted in  English,  Chinese  and Japanese.  This  study  will  use  data  to
demonstrate the followings: the irreplaceability of music in faraway places; the identity and sense of belonging that music
brings; the ethnic barriers that music crosses; and the cultural communication that music enables.
Keywords : belongingness, gathering, modern pilgrimage, anthropology of music, sociology of music
Conference Title : ICTHS 2024 : International Conference on Tourism and Hospitality Studies
Conference Location : Taipei, Taiwan
Conference Dates : March 04-05, 2024

World Academy of Science, Engineering and Technology
International Journal of Social and Business Sciences

Vol:18, No:03, 2024

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 S
oc

ia
l a

nd
 B

us
in

es
s 

Sc
ie

nc
es

 V
ol

:1
8,

 N
o:

03
, 2

02
4 

pu
bl

ic
at

io
ns

.w
as

et
.o

rg
/a

bs
tr

ac
ts

/1
74

13
4.

pd
f

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 18(03) 2024 1

https://publications.waset.org/abstracts/174134.pdf

