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Abstract : This study employs sampling of 400 Thai people who live in Bangkok and have used air transportation to travel. A
random convenience sampling technique is used to collect data. The results found that at 0.05 significance level the differences
of means of Thai consumers’ expectations (before) and satisfaction (after) receiving services in the service marketing mix, the
results of all  aspects are different both in general and for each aspect of the service marketing mix. Average levels of
expectations before receiving services are higher than satisfaction after receiving services in all  aspects,  as well.  When
analyzing further to the correlation between average means, the means of expectations before receiving services are higher
than those of satisfaction after receiving services in general. As in all aspects of the service marketing mix, any aspect that has
a big difference between expectations before receiving services and satisfaction after receiving services has low correlation.
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