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Abstract : Context: Live music in Burundi is currently facing neglect and a decline in popularity, resulting in artists struggling
to generate income from this field. Additionally, live music from Burundi has not been able to gain traction in the international
market.  It  is  essential  to establish various structures and organizations to promote cultural  events and support  artistic
endeavors in music and performing arts. Research Aim: The aim of this research is to seek new knowledge and understanding
in the field of live music and its content in Burundi. Furthermore, it aims to connect with other professionals in the industry,
make new discoveries, and explore potential collaborations and investments. Methodology: The research will utilize both
quantitative and qualitative research methodologies. The quantitative approach will involve a sample size of 57 musician artists
in Burundi. It will employ closed-ended questions and gather quantitative data to ensure a large sample size and high external
validity. The qualitative approach will provide deeper insights and understanding through open-ended questions and in-depth
interviews with selected participants. Findings: The research expects to find new theories, methodologies, empirical findings,
and applications of existing knowledge that can contribute to the development of live music in Burundi. By exploring the
challenges faced by artists  and identifying potential  solutions,  the study aims to  establish  live  music  as  a  catalyst  for
development and generate a positive impact on both the Burundian and international community. Theoretical Importance:
Theoretical contributions of this research will expand the current understanding of the live music industry in Burundi. It will
propose new theories and models to address the issues faced by artists and highlight the potential of live music as a lucrative
and influential industry. By bridging the gap between theory and practice, the research aims to provide valuable insights for
academics, professionals, and policymakers. Data Collection and Analysis Procedures: Data will be collected through surveys,
interviews, and archival research. Surveys will be administered to the sample of 57 musician artists, while interviews will be
conducted to gain in-depth insights from selected participants. The collected data will be analyzed using both quantitative and
qualitative methods, including statistical analysis and thematic analysis, respectively. This mixed-method approach will ensure
a comprehensive and rigorous examination of the research questions addressed.
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