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Abstract : Celebrity worship, characterized by excessive admiration and devotion towards public figures, often mirrors
elements of religious fervor. This study delves into the intricate connection between celebrity worship and religiosity,
particularly within the Turkish cultural context, where Islamic values predominantly shape societal norms. The investigation
involves the adaptation of the Celebrity Attitude Scale into Turkish and scrutinizes the interplay between young individuals'
religiosity and their extreme adulation of celebrities. Additionally, the study explores potential moderating factors, such as age
and gender, that might influence this relationship. A cohort of 197 young adults, aged 19 to 30, participated in this research,
responding to self-administered questionnaires that assessed their attitudes towards celebrities using the adapted Celebrity
Attitude Scale, along with their self-reported religiosity. The anticipated relationship between religiosity and celebrity worship
is hypothesized to exhibit a non-linear pattern. Specifically, we expect religiosity to positively predict celebrity worship
tendencies among individuals with minimal to moderate religiosity levels. Conversely, a negative association between
religiosity and celebrity worship is expected to manifest among participants exhibiting moderate to high levels of religiosity.
The findings of this study will contribute to the comprehension of the intricate dynamics between celebrity worship and
religiosity, offering insights specifically within the Turkish cultural context. By shedding light on this relationship, the study
aims to enhance our understanding of the multifaceted influences that shape individuals' perceptions and behaviors towards
both celebrities and religious inclinations. Methodology of the study: A quantitative research will be conducted, where the
factor analysis and correlational method will be used. The factor structure of the scale will be determined with exploratory and
confirmatory factor analysis. The reliability, internal consistency, Objectives of the study: This study examines the relationship
between religiosity and celebrity worship by young adults in the Turkish context. The other aim of the study is to assess the
Turkish validity and reliability of the Celebrity Attitude Scale and contribute it to the literature. Main Contributions of the
study: The study aims to introduce celebrity worship to Turkish literature, assess the Celebrity Attitude Scale's reliability in a
Turkish sample, explore manifestations of celebrity worship, and examine its link to religiosity. This research addresses the
lack of Turkish sources on celebrity worship and extends understanding of the concept.
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