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Abstract : The online world is changing every day. With this comes the emergence and development of new business models.
One of them is the sale of several types of products in one place. This type of sales in the form of online marketplaces has
undergone a positive development in recent years and represents a kind of alternative to brick-and-mortar shopping centres.
The main philosophy is to buy several products under one roof. Examples of popular e-commerce marketplaces are Amazon,
eBay, and Allegro. Their share of total e-commerce turnover is expected to even double in the coming years. The paper
highlights  possibilities  for  testing web applications and online marketplace using emerging methods like stationary eye
cameras (eye tracking) and facial analysis (FaceReading).
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