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Abstract : The purpose of this paper is to bridge the gap and complete the relationship between tourism destinations and
image branding as a choice of edifice foreign policy. Such options became a crucial component for individuals interested in
leisure and travel activities. The destination management factors have been evaluated and analyzed using the primary and
secondary data in a mixed-methods approach (quantitative sample of 384 and qualitative 8 semi-structured interviews at
saturated point). The study chose the Environmental Management Accounting (EMA) and Image Restoration (IR) theories,
along with a schematic diagram and an analytical framework supported by NVivo software 12, for two locations in Abbottabad,
KPK, Pakistan: Shimla Hill and Thandiani. This incorporates the use of PLS-SEM model for assessing validity of data while
SPSS for data screening of descriptive statistics. The results show that destination management's promotion of tourism has
significantly improved Pakistan's state image. The use of institutional setup, environmental drivers, immigration, security, and
hospitality as well as recreational initiatives on destination management is encouraged. The practical ramifications direct the
heads of tourism projects, diplomats, directors, and policymakers to complete destination projects before inviting people to
Pakistan. The paper provides the extent of knowledge for academic tourism circles to use tourism destinations as brand
ambassadors.
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