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Abstract : This paper aims to understand the intermediary role of the payment platform applications by analyzing the various
factors that can influence the desirability of utilizing said payment services in Kuwait, as well as to determine the effect of the
presence of different types of payment platforms on the variables of the “Unified Theory of Acceptance and Use of Technology”
(UTAUT) model. The UTAUT model's findings will provide an important understanding of the moderating role of payment
platform mobile applications. This study will  explore the influence of payment platform mobile applications on customer
purchase intentions in Kuwait by employing a quantitative survey of 200 local customers. Questions will cover their usage of
payment platforms, purchase intent, and overall satisfaction. The information gathered is then analyzed using descriptive
statistics and correlation analysis in order to gain insights. The research hopes to provide greater insight into the effect of
mobile payment platforms on customer purchase intentions in Kuwait. This research will provide important implications to
marketers and customer service providers, informing their strategies and initiatives, as well as offer recommendations to
payment platform providers on how to improve customer satisfaction and security. The study results suggest that the likelihood
of a purchase is affected by performance expectancy, effort expectancy, social influence, risk, and trust. The purpose of this
research is to understand the advancements in the different variables that Kuwaiti customers consider while dealing with
mobile banking applications. With the implementation of stronger security measures, progressively more payment platform
applications are being utilized in the Kuwaiti marketplace, making them more desirable with their accessibility and usability.
With the development of the Kuwaiti digital economy, it is expected that mobile banking will have a greater impact on banking
transactions and services in the future.
Keywords : purchase intention, UTAUT, performance expectancy, social influence, risk, trust
Conference Title : ICBDCSSH 2023 : International Conference on Big Data, Computational Social Science and Humanities
Conference Location : London, United Kingdom
Conference Dates : October 16-17, 2023

World Academy of Science, Engineering and Technology
International Journal of Computer and Information Engineering

Vol:17, No:10, 2023

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 C
om

pu
te

r a
nd

 In
fo

rm
at

io
n 

En
gi

ne
er

in
g 

Vo
l:1

7,
 N

o:
10

, 2
02

3 
pu

bl
ic

at
io

ns
.w

as
et

.o
rg

/a
bs

tr
ac

ts
/1

69
73

8.
pd

f

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 17(10) 2023 1

https://publications.waset.org/abstracts/169738.pdf

