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Abstract : Supersized pricing is an effective strategy often used by marketers to make consumers buy more. However, such a
strategy also results in more purchases and consumption, especially of hedonic food products. This study brings interesting
insights about supersized pricing as it provides value-based justification to consumers; as a result, the guilt associated with the
purchase and consumption of hedonic products diminishes, which mediates the impact between supersized pricing and size
choice. Interestingly, there is a three-way interaction between pricing, product type, and health goal prime. Health prime
diminishes the impact of supersized pricing in the case of more hedonic products (unhealthy) compared to less hedonic
(perceived as healthy) products.
Keywords : supersized pricing, anticipated consumption guilt, health claim, product type
Conference Title : ICBEOM 2023 : International Conference on Business Economics, Organization and Management
Conference Location : Shanghai, China
Conference Dates : October 09-10, 2023

World Academy of Science, Engineering and Technology
International Journal of Economics and Management Engineering

Vol:17, No:10, 2023

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 E
co

no
m

ic
s 

an
d 

M
an

ag
em

en
t E

ng
in

ee
rin

g 
Vo

l:1
7,

 N
o:

10
, 2

02
3 

pu
bl

ic
at

io
ns

.w
as

et
.o

rg
/a

bs
tr

ac
ts

/1
69

08
5.

pd
f

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 17(10) 2023 1

https://publications.waset.org/abstracts/169085.pdf

