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Abstract : The consumer decision process steps through problems by weighing evidence, examining alternatives, and choosing
a decision path. Currently, the COVID 19 made the tourism industry encounter a huge challenge and suffer the biggest amount
of economic loss. It would be very important to reexamine the decision-making process model, especially after the pandemic,
and consider the differences among different generations. The tourism industry has been significantly impacted by the global
outbreak of COVID-19, but as the pandemic subsides, the sector is recovering. This study addresses the scarcity of research on
travel  decision-making patterns among generations in  Taiwan.  Specifically  targeting individuals  who frequently  traveled
abroad before the pandemic, the study explores differences in decision-making at different stages post-outbreak. So this study
investigates differences in travel decision-making among individuals from different generations during/after the COVID-19
pandemic and examines the moderating effects of social media usage and individuals' perception of health risks. The study
hypotheses are “there are significant differences in the decision-making process including travel motivation, information
searching  preferences,  and  criteria  for  decision-making”  and  that  social-media  usage  and  health-risk  perception  would
moderate the results of the previous study hypothesis. The X, Y, and Z generations are defined and categorized based on a
literature  review.  The  survey  collected  data  including  their  social-economic  background,  travel  behaviors,  motivations,
considerations  for  destinations,  travel  information  searching  preferences,  and  decision-making  criteria  before/after  the
pandemic based on the reviews of previous studies. Data from 656 online questionnaires were collected between January to
May 2023 and from Taiwanese travel consumers who used to travel at least one time abroad before Covid-19. SPSS is used to
analyze the data with One-Way ANOVA and Two-Way ANOVA. The analysis includes demand perception, information gathering,
alternative comparison, purchase behavior, and post-travel experience sharing. Social media influence and perception of health
risks are examined as moderating factors. The findings show that before the pandemic, the Y Generation preferred natural
environments, while the X Generation favored historical and cultural sites compared to the Z Generation. However, after the
outbreak,  the  Z  Generation  displayed  a  significant  preference  for  entertainment  activities.  This  study  contributes  to
understanding changes in travel decision-making patterns following COVID-19 and the influence of social media and health
risks. The findings have practical implications for the tourism industry.
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