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Abstract : Textiles play a vital role in human life, particularly in the form of clothing. However, the alarming rate at which
textiles end up in landfills presents a significant environmental risk. With approximately one garbage truck per second being
filled with discarded textiles, urgent measures are required to mitigate this trend. Governments and responsible organizations
are calling upon various stakeholders to shift from a linear economy to a circular economy model in the textile industry. This
article highlights several key approaches that can be undertaken to address this pressing issue. These approaches include the
creation of renewable raw material sources, rethinking production processes, maximizing the use and reuse of textile products,
implementing reproduction and recycling strategies, exploring redistribution to new markets, and finding innovative means to
extend the lifespan of textiles. By adopting these strategies, the textile industry can contribute to a more sustainable and
environmentally friendly future. Introduction: Textiles, particularly clothing, are essential to human existence. However, the
rapid accumulation of textiles in landfills poses a significant threat to the environment. This article explores the urgent need
for the textile industry to transition from a linear economy model to a circular economy model. The linear model, characterized
by the creation, use, and disposal of textiles, is unsustainable in the long term. By adopting a circular economy approach, the
industry can minimize waste,  reduce environmental  impact,  and promote sustainable practices.  This article outlines key
approaches that can be undertaken to drive this transition. Approaches to Address Environmental Challenges: Creation of
Renewable Raw Materials Sources: Exploring and promoting the use of renewable and sustainable raw materials, such as
organic  cotton,  hemp,  and  recycled  fibers,  can  significantly  reduce  the  environmental  footprint  of  textile  production.
Rethinking Production Processes: Implementing cleaner production techniques, optimizing resource utilization, and minimizing
waste generation are crucial steps in reducing the environmental impact of textile manufacturing. Maximizing Use and Reuse
of Textile Products: Encouraging consumers to prolong the lifespan of textile products through proper care, maintenance, and
repair services can reduce the frequency of disposal and promote a culture of sustainability. Reproduction and Recycling
Strategies: Investing in innovative technologies and infrastructure to enable efficient reproduction and recycling of textiles can
close  the  loop  and  minimize  waste  generation.  Redistribution  of  Textiles  to  New Markets:  Exploring  opportunities  to
redistribute textiles to new and parallel markets, such as resale platforms, can extend their lifecycle and prevent premature
disposal. Improvising Means to Extend Textile Lifespan: Encouraging design practices that prioritize durability, versatility, and
timeless  aesthetics  can contribute to  prolonging the lifespan of  textiles.  Conclusion:  The textile  industry  must  urgently
transition from a linear economy to a circular economy model to mitigate the adverse environmental impact caused by textile
waste. By implementing the outlined approaches, such as sourcing renewable raw materials, rethinking production processes,
promoting reuse and recycling, exploring new markets, and extending the lifespan of textiles, stakeholders can work together
to create a more sustainable and environmentally friendly textile industry. These measures require collective action and
collaboration between governments, organizations, manufacturers, and consumers to drive positive change and safeguard the
planet for future generations.
Keywords : textiles,  circular economy, environmental challenges, renewable raw materials,  production processes, reuse,
recycling, redistribution, textile lifespan extension.
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