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Abstract  :  Introduction:  Digital  innovations  have  been useful  in  supporting  a  client’s  contraceptive  user  journey  from
awareness to method initiation. The concept of contraceptive self-care is being promoted globally as a means for achieving
universal access to quality contraceptive care; however, information about this approach is limited. An important determinant
of  the scale of  awareness is  the message construct,  choice of  information channel,  and an understanding of  the socio-
epidemiological dynamics within the target audience. Significant gains have been made recently in expanding the awareness
base of  DMPA-SC -a  relatively  new entrant  into the family  planning method mix.  The cornerstone of  this  success is  a
multichannel promotion campaign themed Discover your Power (DYP). The DYP campaign combines content marketing across
select social media platforms, chatbots, Cyber-IPC, Interactive Voice Response (IVR), and radio campaigns. Methodology:
During implementation, the project monitored predefined metrics of awareness and intent, such as the number of persons
reached with the messages,  the number of  impressions,  and meaningful  engagement (link-clicks).  Metrics/indicators are
extracted through native insight/analytics tools across the various platforms. The project also enlists community mobilizers
(CMs) who go door-to-door and engage WRA to advertise DISC’s online presence and support them to engage with IVR, digital
companion (chatbot), Facebook page, and DiscoverYourPower website. Results: The result showed that the digital platforms
recorded 242 million impressions and reached 82 million users with key DMPA-SC self-injection messaging in the three
countries. As many as 3.4 million persons engaged (liked, clicked, shared, or reposted) digital posts -an indication of intention.
Conclusion: Digital solutions and innovations are gradually becoming the archetype for the advancement of the self-care
agenda. Digital innovations can also be used to increase awareness and normalize contraceptive self-care behavior amongst
women of reproductive age if they are made an integral part of reproductive health programming.
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