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Abstract : Lack of ethics is the crisis of the 21-century. Today’s global world is filled with economic, political, environmental,
media/communication, and social crises that all generated by the eroding fabric of ethics and moral values that guide human’s
decisions in all aspects of live. Our global world is guided by liberal western democratic principles and liberal capitalist
economic principles that define and reinforce each other. In economic terms, capitalism has turned world economic systems
into one market place of ideas and products controlled by big multinational corporations that not only determine the conditions
and terms of commodity production and commodity exchange between countries, but also transform the political economy of
media systems around the globe. The citizen (read the consumer) today is the target of persuasion by all types of media at a
time when her/his interests should be, ethically and in principle, the basic significant factor in the selection of media content. It
is very important in this juncture of clashing media values –professional and commercial- and wide spread ethical lapses of
media organizations and media professionals to think of a perspective to theorize these conflicting values within a broader
framework of media ethics. Thus, the aim of this paper is to, epistemologically, bring to the center a perspective on media
ethics as a basis for reconciliation of clashing values of the media. The paper focuses on conflicting ethical values in current
media debate; namely ownership of media vs. press freedom, individual right for privacy vs. public right to know, and global
western consumerism values vs. media values. The paper concludes that a framework to reconcile conflicting values of media
ethics should focus on the “individual” journalist and his/her moral development as well as focus on maintaining ethical
principles of the media as an institution with a primary social responsibility for the “public” it serves.
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