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Abstract : The restaurant industry is highly competitive, and restaurants are constantly looking for ways to attract new
customers and retain their existing ones. Nonverbal communication is an important factor in creating a positive customer
experience and can play a significant role in attracting customers to restaurants. Nonverbal communication can include body
language, facial expressions, tone of voice, and physical proximity, among other things. The present study aimed to investigate
the impact of nonverbal communication between restaurant employees and customers on attracting customers in food courts in
Tehran. The research method was descriptive-correlational, and the statistical population of this study included all customers
of food court restaurants in Tehran, which was about 30 restaurants. The research sample was selected through probability
sampling,  and  440  customers  completed  emotional  response,  customer  satisfaction,  and  nonverbal  communication
questionnaires in person. The data obtained were analyzed using multiple regression analysis. The results showed that vocal
language, employee proximity, physical appearance, and speech movements, as components of nonverbal communication of
restaurant employees, had an impact on attracting customers. Additionally, positive and negative emotions of customers have a
significant  relationship  with  customer  attraction  in  Food  Court  restaurants.  The  study  shows  that  various  nonverbal
communication factors can play a significant role in attracting customers, and that positive and negative customer emotions
can affect customer satisfaction. Therefore, restaurant owners and managers should pay attention to nonverbal communication
and train their employees accordingly to create a positive and welcoming atmosphere for customers.
Keywords :  verbal  language,  proximity  of  employees,  physical  appearance,  speech gestures,  nonverbal  communication,
customer emotions, customer attraction
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