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Abstract : This paper investigates the relationship between website appeal and brand value outcomes (brand attraction, brand
loyalty, brand relationship, and brand experience), considering the mediating effect of emotional attractiveness. Data were
collected from 221 customers of a quick-service restaurant in Culiacan, Mexico, using an online survey distributed via
WhatsApp, following the clients' navigation of the restaurant's website. The study employed PLS-SEM to test the proposed
hypotheses and performed 5,000 bootstrapping subsamples to obtain results. The findings indicate that consistent image, a key
component of website appeal, has a statistically significant direct and mediated effect (through emotional attractiveness) on
the aforementioned brand outcomes. The study's limitations include the convenience sampling method and the single company
client database used for the sample composition. This research contributes to the branding and website quality literature by
testing nine hypotheses using the Stimuli-Organism-Response theoretical approach in an underexplored context: quick-service
restaurants in Latin America.
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