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Abstract : The objectives of the consumer behavior of bakery products in Bangkok are to study consumer behavior of the
bakery product, to study the essential factors that could possibly affect the consumer behavior and to study recommendations
for the development of the bakery products. This research is a survey research. Populations are buyer’s bakery products in
Bangkok.  The probability  sample  size  is  400.  The research uses  a  questionnaire  for  self-learning by  using information
technology. The researcher created a reliability value at 0.71 levels of significance. The data analysis will be done by using the
percentage, mean, and standard deviation and testing the hypotheses by using chi-square.
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