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Abstract : Female Genital Mutilation (FGM) and other similar traditional cultural practices pose a significant problem for
Sudanese society. Such actions are severe and seriously detrimental to people's health since they are based on false social
perceptions. To address these problems, numerous institutions and organizations were compelled to act rapidly.  Female
circumcision, or FGM, is one of the riskiest practices. It is referred to as the excision of the genitalia. Any surgeries involving
the total or partial removal of the external female genitalia for non-medical reasons fall under this category. The results of
FGM can vary depending on the kind and degree of the operation. These can be categorized as short-term, mid-term, or long-
term issues. Infections, including the Human, blood, discomfort, and difficulty urinating are the immediate effects. FGM is
defined by the World Health Organization (WHO) as practices that purposefully damage or modify female genital organs for
non-medical purposes. It often takes place between the ages of one and fifteen. The girl's right to decide on important choices
affecting her sexual  and reproductive health is  violated because the act  is  usually  performed without  her consent  and
frequently against her will. UNICEF, the United Nations International Children's Emergency Fund, aggressively combats the
issue of FGM in Sudan. Numerous programs were started by NGOs to stop the practice. To our knowledge, no scientific study
has been conducted to evaluate the effects of such social marketing techniques on simulating and comprehending society’s
feelings surrounding FGM. This study proposes the development of a structural equation model aiming to determine the impact
of awareness programs on people’s intentions to adopt the behavior of abandoning FGM based on theoretical models of
behavior change. The model incorporates all the relevant factors that contribute to FGM and possible strategic actions to
tackle this problem. The theoretical backdrop for FGM is presented in the next section, which also explains the practice's
history, justifications, and potential treatments. The methodology section that follows describes the structural equation model.
The proposed model, which compiles all the pertinent elements into a single image, is presented in the fourth part. Finally,
conclusions are reached, and suggestions for further research are made.
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