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Abstract : This original research aims at creating a wine tourism experience specially designed for Thessaloniki, based on
retsina, a traditional Greek wine produced continuously since 5400 BC. Wine is a staple of the Greek dinner table, and this is
particularly true for Thessaloniki, a city with a rich culinary tradition member of the UNESCO Creative Cities Network for
gastronomy. Our methodology is based on historical and folklore research in order to shed light on the history and culture
around the production and enjoyment of wine. In addition, we use quantitative and qualitative market research with the aim of
recording modern habits and trends related to wine enjoyment. The above research has revealed the habits, rules, and rituals
of the people of Thessaloniki, demonstrating the close link between the city’s culinary heritage and retsina. Thanks to this close
link, the people of the city have a strong emotional bond with retsina, always ready to share a relevant story loaded with
memories. Based on the findings of the research, our aim is to create a new wine tourism product for Thessaloniki based on
storytelling. This wine tourism experience will provide visitors with the opportunity to discover the city through the personal
stories of locals. At the same time, they will be acquainted with the history and the culture of retsina by visiting landmarks
associated with its production and consumption and discovering the city’s multifaceted gastronomic heritage through pairings
with retsina.
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