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Abstract : The nature of communication includes various forms of media productions, which include film and theater. In the
current situation, since social networks have emerged, they have brought their own communication capabilities and have
features that show speed, public access, lack of media organization and the production of extensive content, and the
development of critical thinking; Also, they contain capabilities to develop access to all kinds of media productions, including
movies and theater shows; Of course, this works differently in different conditions and communities. In terms of the scale of
exploitation, the film has a more general audience, and the theater has a special audience. The film industry is more developed
based on more modern technologies, but the theater, based on the older ways of communication, contains more intimate and
emotional aspects. ; But in general, the main focus is the development of access to movies and theater shows, which is
emphasized by those involved in this field due to the capabilities of social networks. In this research, we will look at these 2
areas and the relevant components for both areas through social networks and also the common points of both types of media
production. The main goal of this research is to know the strengths and weaknesses of using social networks for the marketing
of movies and theater shows and, at the same time are, also considered the opportunities and threats of this field. The
attractions of these two types of media production, with the emergence of social networks, and the ability to change positions,
can provide the opportunity to become a media with greater exploitation and higher profitability; But the main consideration is
the opinions about these capabilities and the ability to use them for film and theater marketing. The main question of the
research is, what are the marketing components for movies and theaters using social media capabilities? What are its strengths
and weaknesses? And what opportunities and threats are facing this market? This research has been done with two methods
SWOT and meta-analysis. Non-probability sampling has been used with purposeful technique. The results show that a recent
approach is an approach based on eliminating threats and weaknesses and emphasizing strengths, and exploiting opportunities
in the direction of developing film and theater marketing based on the capabilities of social networks within the framework of
local cultural values and presenting achievements on an international scale or It is universal. This introduction leads to the
introduction of authentic Iranian culture and foreign enthusiasts in the framework of movies and theater art. Therefore, for this
issue, the model for using the capabilities of social networks for movie or theater marketing, according to the results obtained
from Respondents, is a model based on SO strategies and, in other words, offensive strategies so that it can take advantage of
the internal strengths and made maximum use of foreign situations and opportunities to develop the use of movies and theater
performances.
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