
Examining Foreign Student Visual Perceptions of Online Marketing Tools at
a Hungarian University

Authors : Anita Kéri
Abstract : Higher education marketing has been a widely researched field in recent years. Due to the increasing competition
among higher education institutions worldwide, it has become crucial to target foreign students with effective marketing tools.
Online marketing tools became central to attracting, retaining, and satisfying the needs of foreign students. Therefore, the aim
of the current study is to reveal how the online marketing tools of a Hungarian university are perceived visually by its first-year
foreign students, with special emphasis on the university webpage content. Eye-camera tracking and retrospective think-aloud
interviews were used to measure visual perceptions. Results show that freshmen students remember those online marketing
content more that has familiar content on them. Pictures of real-life students and their experiences attract students’ attention
more, and they also remember information on these webpage elements more, compared to designs with stock photos. This
research is novel in the sense that it uses eye-camera tracking in the field of higher education marketing, thereby providing
insight into the perception of online higher education marketing for foreign students.
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