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Abstract :  The aim of this study is  to examine the relationship between corporate social  responsibility perception and
organizational  commitment  among  Turkish  cabin  crew.  At  the  same  time,  the  social  responsibility  perception  and
organizational commitment scores of the participants were compared according to their gender, age, education level, title, and
work experience. In the globalizing world, businesses have developed some innovative marketing methods in order to survive
and strengthen their place in the market. Nowadays, consumers who are connected to the brand with an emotional bond rather
than being just consumers. Corporate Social Responsibility Projects, on the one hand, provide social benefit, on the other hand,
increase  the  brand  awareness  of  businesses  by  providing  credibility  in  the  eyes  of  consumers.  The  rapid  increase  of
competition, requires businesses to use their human resources, which is the most important resource to sustain their existence,
in the most effective and efficient way. For this reason, the concept of ‘Organizational Commitment’ has become an important
research topic  for  business  and academics.  Although there are studies  in  the literature to  determine the effect  of  the
perception of corporate social Responsibility on Organizational Commitment in Banking and Finance and Tourism sectors,
there are no studies conducted specifically for the Turkish aviation sector to our best knowledge. Personal information form,
CSR scale, Importance of CSR scale, Organizational commitment scale were used as data collection tools in the research. CSR
Scale created by Türker (2006). was used to find out how employees felt about CSR. Importance of CSR Scale through a
subscale of the Perceived Role of Ethics and Social Responsibility (PRESOR) that Etheredge (1999) converted into a two-factor
framework, the significance of social responsibility for employees was assessed. Organizational Commitment Scale, Mowday,
Steers, and Porter (1979) created the OCQ, which uses 15 measures to evaluate global commitment to the organization. As a
result of the study, there is a significant positive relationship between the participants' CSR scale sub-dimensions, CSR to
Employees, CSR to Customers, CSR to Society, CSR to Government, CSR to Natural Environment, CSR to Next Generation,
CSR  to  Governmental  Organizations,  Importance  of  CSR,  and  Organizational  Commitment  scores.  As  a  result;  as  the
participants' Corporate Social Responsibility scores increase, their organizational commitment increases. To summarize the
findings of our study, the scores obtained from the CSR scale and the scores obtained from the Organizational Commitment
scale were found to have a positive and significant relationship. In other words, if the participants value the corporate social
responsibility projects of the institution they work for and think that they spare time and effort, the importance they attach to
the corporate social responsibility projects and their organizational commitment to the institution they work for, increase.
Similarly, the scores obtained from the Importance of CSR and the scores obtained from the Organizational Commitment scale
also have a positive and significant relationship. As the importance given to corporate social responsibility projects by the
participants increases, their organizational commitment to the institution they work for also increases.
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