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Abstract : There is a biochemical component to listening to music. The type of music listened to can lead to different levels of
neurotransmitter and biochemical activity within the brain, resulting in brain stimulation and different moods. Therefore,
music plays an important role in neuromarketing and consumer behavior. The quality of a commercial can be measured by the
effect the music has on its audience. Thus, understanding how music can affect the brain can provide better marketing
strategies for all businesses. The type of music used plays an important role in how a person responds to certain experiences.
In the context of marketing and consumer behavior, music can determine whether a person will be intrigued to buy something.
Depending on the type of music listened to by an individual; the music may trigger the release of pleasurable neurotransmitters
such as dopamine. Dopamine is a neurotransmitter that plays an important role in reward pathways in the brain. When an
individual experiences a pleasurable activity, increased levels of dopamine are produced, eventually leading to the formation of
new reward pathways. Consequently, the increased dopamine activity within the brain triggered by music can result in new
reward pathways along the dopamine pathways in the brain. Selecting pleasurable music for commercials can result in long-
term brain stimulation,  increasing consumerism. The effect  of  music on consumerism should be considered not only in
commercials but also in the atmosphere it creates within stores. The type of music played in a store can affect consumer
behavior and intention. Specifically,  the rhythm, pitch, and pace of music can contribute to the mood of the song. The
background music in a store can determine the consumer’s emotional presence and consequently affect their intentions. In
conclusion, understanding the physiological, psychological, and neurochemical basis of the effect of music on brain stimulation
is essential to understand consumer behavior. The role of dopamine in the formation of reward pathways as a result of music
directly contributes to consumer behavior and the tendency of a commercial or store to leave a long-term effect on the
consumer. The careful consideration of the pitch, pace, and rhythm of a song in the selection of music can not only help
companies predict the behavior of a consumer but also determine the behavior of a consumer.
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