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Abstract : One of the remarkable and unique industries in Japan is the food samples industry which can be noticed in most of
the restaurants located around Japan. However, the market is getting saturated, which has pushed Japanese food sample
manufacturers to start exploring new international markets. Most of the markets they explored were in the East Asian region,
such as China or Korea. In this research, we examine the feasibility and the potential adoption rate of food samples in the
international market outside the East Asian region. The main focus of this study is on the Saudi Arabian market. Nonetheless,
since Saudi Arabia is a big market, the study results could possibly be applied to the international market as well. The study
has conducted a quantitative survey to test the potential of the food samples industry in Saudi Arabia especially in 4 major
cities: Jeddah, Mecca, Riyadh, and Dammam. The survey also tests the willingness to purchase, the average price point that the
consumer is willing to pay for food samples, and the factors that drive restaurant owners to adopt the food samples system. The
study created a correlation analysis between different factors, such as the geographic factor and the size of the restaurant
factor, to examine the effect of different aspects on the purchasing decision. The study has found that the Japanese food
samples system is predicted to adapt successfully in the Saudi Arabian market and in the international market alike due to the
high importance of the food culture and the existence of the communication challenges that the food samples can solve.
Additionally, the market survey stated in this study indicated that 83% of the restaurants’ managers are willing to adopt this
system in their restaurants.
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