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Abstract : Facilitating the subject ‘Entrepreneurship Education’ in higher education, such as management studies, can be
exhilarating as well  as challenging. It  is  a multi-disciplinary and ever-evolving subject.  Capturing entrepreneurship as a
phenomenon in a holistic manner is a daunting task as it requires covering various dimensions such as new ideas generation,
entrepreneurial traits, business opportunities scanning, the role of policymakers, value creation, etc., to name a few. Implicit
entrepreneurship theory and effectuation are two different theories that focus on engaging the participants to create content
by using their own experiences, perceptions, and belief systems. It helps in understanding the phenomenon holistically. The
assumption here is that all of us are part of the entrepreneurial ecosystem, and effective learning can come through active
engagement and peer learning by all the participants together. The present study is an attempt to use these theories in the
class  assignment  given  to  the  students  at  the  beginning  of  the  course  to  build  the  course  content  and  understand
entrepreneurship as a phenomenon in a better way through peer learning. The assignment was given to three batches of MBA
post-graduate students doing the program in one of the private business schools in India. The subject of ‘Entrepreneurship
Management’ is facilitated in the third trimester of the first year. At the beginning of the course, the students were given the
assignment to submit a brief write-up/ collage/picture/poem or in any other format about “What entrepreneurship means to
you?” They were asked to give their candid opinions about entrepreneurship as a phenomenon as they perceive it. Nearly 156
students doing post-graduate MBA submitted the assignment. These assignments were further used to find answers to two
research questions. – 1) Are students able to use divergent and innovative forms to express their opinions, such as poetry,
illustrations,  videos,  etc.?  2)  What  are  various  dimensions  of  entrepreneurship  which  are  emerging  to  understand  the
phenomenon in a better way? The study uses the Brawn and Clark framework of reflective thematic analysis for qualitative
analysis. The study finds that students responded to this assignment enthusiastically and expressed their thoughts in multiple
ways, such as poetry, illustration, personal narrative, videos, etc. The content analysis revealed that there could be seven
dimensions to looking at entrepreneurship as a phenomenon. They are 1) entrepreneurial traits, 2) entrepreneurship as a
journey, 3) value creation by entrepreneurs in terms of economic and social value, 4) entrepreneurial role models, 5) new
business ideas and innovations, 6) personal entrepreneurial experiences and aspirations, and 7) entrepreneurial ecosystem.
The study concludes that an implicit approach to facilitate entrepreneurship education helps in understanding it as a live
phenomenon. It also encourages students to apply divergent and convergent thinking. It also helps in triggering new business
ideas or stimulating the entrepreneurial aspirations of the students. The significance of the study lies in the application of
implicit theories in the classroom to make higher education more engaging and effective.
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