
Saudi and U.S. Newspaper Coverage of Saudi Vision 2030 Concerning
Women in Online Newspapers

Authors : Ziyad Alghamdi
Abstract : This research investigates how issues concerning Saudi women have been represented in selected U.S. and Saudi
publications. Saudi Vision 2030 is the Kingdom of Saudi Arabia's development strategy, which was revealed on April 25, 2016.
This study used 115 news items across selected newspapers as its sampling. The New York Times and the Washington Post
were chosen to represent U.S. newspapers and picked two Saudi newspapers, Al Jazirah, and Al Watan. This research examines
how these issues were covered before and during the implementation of Saudi Vision 2030. The news pieces were analyzed
using both quantitative and qualitative methodologies. The qualitative study employed an inductive technique to uncover
frames. Furthermore, this work looked at how American and Saudi publications had framed Saudi women depicted in images
by reviewing the photographs used in news reports about Saudi women's issues. The primary conclusion implies that the
human-interest frame was more prevalent in American media, whereas the economic frame was more prevalent in Saudi
publications. A variety of diverse topics were considered.
Keywords : Saudi newspapers, Saudi Vision 2030, framing theory, Saudi women
Conference Title : ICJMC 2023 : International Conference on Journalism and Mass Communication
Conference Location : Honolulu, United States
Conference Dates : May 11-12, 2023

World Academy of Science, Engineering and Technology
International Journal of Social and Business Sciences

Vol:17, No:05, 2023

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 S
oc

ia
l a

nd
 B

us
in

es
s 

Sc
ie

nc
es

 V
ol

:1
7,

 N
o:

05
, 2

02
3 

pu
bl

ic
at

io
ns

.w
as

et
.o

rg
/a

bs
tr

ac
ts

/1
60

69
7.

pd
f

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 17(05) 2023 1

https://publications.waset.org/abstracts/160697.pdf

