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Abstract : Nowadays, the fourth industry, known as the digital transformation of industries, is seen as one of the top subjects
in the history of structural revolution, which has led to the high-tech and tactical dominance of the organization. In the face of
these profits, the undefined and non-transparent nature of the after-effects of investing in digital transformation has hindered
many organizations from attempting this area of this industry. One of the important frameworks in the field of understanding
digital transformation in all organizations is the maturity model of digital transformation. This model includes two main parts of
digital transformation maturity dimensions and digital transformation maturity stages. Mediating factors of digital maturity and
organizational performance at the individual (e.g., motivations, attitudes) and at the organizational level (e.g., organizational
culture) should be considered. For successful technology adoption processes, organizational development and human resources
must  go  hand in  hand and be  supported  by  a  sound communication  strategy.  Maturity  models  are  developed to  help
organizations by providing broad guidance and a roadmap for improvement. However, as a result of a systematic review of the
literature and its analysis, it was observed that none of the 18 maturity models in the field of digital transformation fully meet
all the criteria of appropriateness, completeness, clarity, and objectivity. A maturity assessment framework potentially helps
systematize assessment processes that create opportunities for change in processes and organizations enabled by digital
initiatives and long-term improvements at the project portfolio level. Cultural characteristics reflecting digital culture are not
systematically integrated, and specific digital maturity models for the service sector are less clearly presented. It is also clearly
evident that research on the maturity of digital transformation as a holistic concept is scarce and needs more attention in
future research.
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