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Abstract : The modern life of businesses is categorically reliant on their established position online, where digital (and
particularly website) content plays a significant role as the first point of information. Digital content, therefore, becomes
essential – from making the first impression to the building and development of client relationships. Despite a number of
valuable papers suggesting a strategic approach when dealing with digital data, other sources often do not view or accept the
approach to digital  content as a holistic or continuous process.  Associations are frequently made with merely a one-off
marketing campaign or similar. The challenge is to establish an agreed definition for the notion of Digital Content Strategy,
which currently does not exist, as DCS is viewed from an excessive number of different angles. A strategic approach to content,
nonetheless, is required, both practically and contextually. The researchers, therefore, aimed at attempting to identify the key
content components comprising a digital content strategy to ensure all the aspects were covered and strategically applied –
from the company’s  understanding of  the  content  value to  the  ability  to  display  flexibility  of  content  and advances  in
technology. This conceptual project evaluated existing literature on the topic of Digital Content Strategy (DCS) and related
aspects, using the PRISMA Systematic Review Method, Document Analysis, Inclusion and Exclusion Criteria, Scoping Review,
Snow-Balling Technique and Thematic Analysis. The data was collected from academic and statistical sources, government and
relevant trade publications. Based on the suggestions from academics and trading sources related to the issues discussed, the
researchers revealed the key actions for content creation and attempted to define the notion of DCS. The major finding of the
study presented Key Content Components of Digital Content Strategy and can be considered for implementation in a business
retail setting.
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