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Abstract : The aim of the research is to understand the aspects of semiotics in contemporary designs by redesigning an Omani
donut brand with localized cultural identity. To do so, visual identity samples of Dice brand of donuts in Oman has been
selected to be a case study. This study conducted based on semiotic theory by using mixed method research tools which are:
documentation analysis, interview and survey. The literature review concentrates on key areas of semiotics in visual elements
used in the brand designs. Also, it spotlights on the categories of semiotics in visual design. In addition, this research explores
the visual cues in brand identity. The objectives of the research are to investigate the aspects of semiotics in providing meaning
to visual cues and to identify visual cues for each visual element. It is hoped that this study will have the contribution to a
better understanding of the different ways of using semiotics in contemporary designs. Moreover, this research can be a review
of further studies in understanding and explaining current and future design trends. Future research can also focus on how
brand-related signs are perceived by consumers.
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