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Abstract : This study investigated the effect of corporate social responsibility (CSR) on brand equity. Specific objectives
include  examining  the  connections  between  ethics  and  philanthropic  constructs  of  CSR  and  brand  loyalty  in  the
telecommunication industry in South Africa. A convenience sampling technique was used, and closed-ended questionnaires
were administered to 800 research participants across the nine provinces of South Africa. Data collected from the field was
analyzed using inferential  statistics  (Ordinary  Least  Squares  regression and correlation analysis)  as  well  as  descriptive
statistics.  Findings  show  positive  and  significant  connections  between  the  constructs  of  CSR  and  brand  loyalty.  The
implications of the findings indicate that keeping ethical and philanthropy standards can be a source of competitive advantage
and guarantee brand loyalty for telecommunication companies in South Africa.
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