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Abstract : A Montana university has used applied consumer research in experiential learning with non-profit clients for over a
decade.  Through trial  and error,  a  successful  protocol  has been established from problem statement through formative
research to integrated marketing campaign execution. In this paper, we describe the protocol and its applications. Analysis was
completed to determine the effectiveness of the campaigns and the results of how pre- and post-consumer research mark
societal change because of media.
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