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Abstract : The purpose of the present study is to investigate the role of strategic human resource management (SHRM) in
constructing "employer branding" in logistics. Prior research does not focus on internal stakeholders, that is, employees.
Despite the fact that logistic sector has become customer-oriented, the focus is solely on service quality as the unique aspect of
logistic companies for competitive advantage. With an increasing interest lately in internal marketing of the employer brand,
the emphasis is on the value that human capital brings to the firm which cannot be imitated. *Employer branding™ has been the
application of branding and relationship marketing principles for competitive advantage in SHRM. Employer branding is an
organizing framework for human resource managers since it represents an organization’s efforts to promote, both within and
outside, a coherent view of what makes the firm different and desirable as an employer, i.e., the distinct “employer brand
personality” and "employee value propositions" (EVP) offered. The presumption of employer branding enhanced by internal
marketing is to make customer-conscious employees to handle services better by being aligned with business mission and
goals. Starting from internal customers and analyzing the gaps of EVP by using analytical hierarchy process methodology
(AHP) and inquiring whether these brand values are communicated and conceived well may be the initial steps in our proposal
for employer branding in logistics sector. This empirical study aims to fill this research gap within the context of an emergent
market- Turkey, which is located at a hub of transportation and logistics.
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