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Abstract  :  The  article  discusses  the  problem related  to  the  use  of  modern  information  technologies  to  achieve  pro-
environmental marketing goals in business-to-customer (B2C) relationships. The topic is important and topical due to the
strong social need to implement the concept of sustainable development. The aim of the article is to understand and evaluate
the possibilities of implementing modern information technologies, such as Customer Relationship Management platforms
(CRM), in the area of implementing marketing activities of companies operating in the Business to Customer model. In B2C
relations, marketing departments struggle with problems resulting from the need for quick customer segmentation and the
fragmentation of data existing in many systems, which significantly hinders the achievement of the assumed marketing goals.
Therefore, the article proposes the use of modern information technology solutions in the area of marketing activities of
enterprises, taking into account their pro-environmental goals. The most important results of the research carried out include
an in-depth understanding of the possibilities of implementing modern information technologies to achieve marketing goals in
B2C  relationships.  Moreover,  a  better  understanding  of  the  coexistence  of  opportunities  and  threats  related  to  the
implementation of marketing activities, taking into account pro-environmental goals and modern technologies, allows for more
effective implementation of sustainable development management in enterprises. The methods used to achieve the goal are
literature studies, descriptive analysis, and case studies. The study contributes to the discussion on the scope of application of
modern information technologies in the area of  B2C marketing activity,  taking into account the implementation of  pro-
environmental goals of enterprises.
Keywords : B2C marketing activity, implementation of technologies, modern information technologies, pro-environmental
activities
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