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Abstract : Although data nowadays has multiple forms; from text to images, and from audio to videos, yet text is still the most
used one at a public level. At an academical and research level, and unlike other forms, text can be considered as the easiest
form to process. Therefore, a brunch of Data Mining researches has been always under its shadow, called "Text Mining". Its
concept is just like data mining’s, finding valuable patterns in data, from large collections and tremendous volumes of data, in
this case: Text. Named entity recognition (NER) is one of Text Mining’s disciplines, it aims to extract and classify references
such as proper names, locations, expressions of time and dates, organizations and more in a given text. Our approach
"Octopub" does not aim to find new ways to improve named entity recognition process, rather than that it’s about finding a
new, and yet smart way, to use NER in a way that we can extract sentiments of millions of people using Social Networks as a
limitless information source, and Marketing for product promotion as the main domain of application.
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