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Abstract : Rural tourism has become popular in Taiwan, the villages based on agriculture including fishery have to follow the
trend to develop the local economy and achieve the sustainable development of the rural areas. Through cultural festivals, the
tourist could experience the benefit while promoting and stimulating the local development of rural tourism. Cigu is famous for
salt history and abundant natural resources, such as lagoon, black-faced spoonbills and other fishery products. Digging clam
has become the most special parent-child activities in Tainan and increasing awareness since it was initiated. Therefore,
festival  organizers  and  regional  destination  marketers  need  to  identify  visitors’  experiences  attributes  which  lead  to
opportunities for industry professionals, community involvement to plan and organize regional festivals and their programmes
for effective destination branding finding out more potential  rural  resources encouraging the local  industry growth and
sustainable development.
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