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Abstract : In elementary school, we discover that a metaphor is a decorative linguistic device just for poets. But now that we
know, it's also a crucial tactic that individuals employ to understand the universe, from fundamental ideas like time and
causation to the most pressing societal challenges today. Metaphor is the use of language to refer to something other than
what it was originally intended for or what it "literally" means in order to suggest a similarity or establish a connection
between the two. People do not identify metaphors as relevant in their decisions, according to a study on metaphor and its
effect on decision-making; instead, they refer to more "substantive" (typically numerical) facts as the basis for their problem-
solving decision. Every day, metaphors saturate our lives via language, cognition, and action. They argue that our conceptions
shape our views and interactions with others and that concepts define our reality. Metaphor is thus a highly helpful tool for
both describing our experiences to others and forming notions for ourselves. In therapeutic contexts, their shared goal appears
to be twofold. The cognitivist approach to metaphor regards it as one of the fundamental foundations of human communication.
The benefits and disadvantages of utilizing the metaphor differ depending on the target domain that the metaphor portrays.
The challenge of creating messages and surroundings that affect customers' notions of abstract ideas in a variety of industries,
including health, hospitality, romance, and money, has been studied for decades in marketing and consumer psychology. The
aim of this study is to examine, through a systematic literature review, the role of the metaphor in communication and in
advertising. This study offers a selected analysis of this literature, concentrating on research on customer attitudes and
product appraisal. The analysis of the data identifies potential research questions. With theoretical and applied implications for
marketing, design, and persuasion, this study sheds light on how, when, and for whom metaphoric communications are
powerful.
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