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Abstract : Millions of young people around the world have been affected by COVID-19 to their psychological and social effects.
Millennials’ stresses have been shaped by a few global issues, including climate change, political instability, and financial
crisis. In particular, the spread of COVID-19 has become laying psychological and socioeconomic scars on them. When end-of-
life planning turns into more widely discussed, the stigma and taboos around this issue are greatly lessened. End-of-life
planning is defined as a future life plan, such as financial, legacy, funeral, and memorial planning. This plan would help
millennials to discover the value and meaning of life. This study explores the attitudes of Thai Millennials toward end-of-life
planning as a new normal awareness of life in order to initiate an innovative service concept to fit with their value and
meaning. The study conducts an in-depth interview with 12 potential participants who have awareness or action on the plan.
The framework of the customer journey map is used to analyze the responses to examine trigger points, barriers, beliefs, and
expectations. The findings pointed to a service concept that is suggested for a new end-of-life planning service that is suited to
Thai Millennials in 4 different groups, which are 1. Social -Conscious as a socially aware who to donate time and riches to make
the world and society a better place, their end-of-life planning value is inspired by the social impact of giving something or
some action that they will be able to do after life or during life which provides a variety of choice based on their preference to
give to society, 2. Life Fulfillment who make a life goal for themselves and attempt to achieve it before the time comes to their
value will be to inspire life value with a customized plan and provide guidance to suggest, 3. Prevention of the After-Death
Effect who want to plan to avoid the effects of their death as patriarch, head of the family, and anchor of someone, so they
want to have a plan that brings confidence and feel relief while they are still alive and they want to find some reliable service
that they can leave the death will or asset, and 4. No Guilty Planning who plan for when they wish to be worry-free as a self-
responsible they want to have the plan which is easy to understand and easy to access. The overall finding of the study is to
understand the new service concept of end-of-life planning which to improve knowledge of significant life worth rather than
death planning, encouraging people to reassess their lives in a positive way, leading to higher self-esteem and intrinsic
motivation for this generation in this time of global crisis.
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