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Abstract : Making cities adaptive and inclusive is one among the inherent goal and challenge for contemporary cities. This is a
serious concern when the urban transformations occur in varying magnitude due to visible and invisible factors. One type of
visibly invisible factor is ecommerce and its expanding operation that is understood to cause changes to the conventional
spatial structure positively and negatively. With the continued growth in e-commerce activities and its future potential, market
analysts, media, and even retailers have questioned the importance of a future presence of traditional Brick-and-mortar stores
in cities as a critical element, with some even referring to the repeated announcement of the closure of some store chains as
the end of the online shopping era. Essentially this raises the question of how adaptive and inclusive the cities are to the
dynamics of transformative changes that are often unseen. People have become more comfortable with seating inside and door
delivery systems, and this increased change in usage of public spaces, especially the commercial corridors. Through this
research helped in presetting a new approach for planning and designing commercial activities centers and also presents the
impact  of  ecommerce  on  the  urban  fabric,  such  as  division  and  fragmentation  of  space,  showroom  syndrome,
reconceptualization of space, etc., in a critical way. The changes are understood by analyzing the e-commerce logistic process.
Based on the inferences reach at the conclusion for the need of an integrated approach in the field of planning and designing of
public spaces for the sustainable omnichannel retailing. This study was carried out with the following objectives Monitoring the
impact of e commerce on the traditional shopping space. Explore the new challenges and opportunities faced by the urban
form. Explore how adaptive and inclusive our cities are to the dynamics of transformative changes caused by ecommerce.
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