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Abstract : Royal Tourism has always been a popular niche activity for many tourists around the world. The United Kingdom
being at the heart of it, has been a pioneering nation for Royal tourists. Though many other countries with monarchies such as
India, Thailand, Japan, Spain, Netherlands, and many more have attracted tourists with the motivation to see and experience
the royalty to their nations, the Middle Eastern countries have never really been the attraction for Royal tourists. Royalty in the
middle east is fast emerging as a tourist product and also paving way to marketing opportunity that may lead to the increased
popularity of the Royal Houses of the region. Dubai has been garnering the centre stage for futuristic developments, economic
growth initiatives, and continuous efforts towards urbanisation which has brought the lime light on the Royal house of the Al
Maktoum globally, along with the younger royal members being extensively recognised and appreciated for their public and
private adventures which are shared through various social media platforms. The objective of this paper is to analyse the
popularity of His Highness Sheikh Hamdan Bin Mohammed Bin Rashid Al Maktoum through social media platforms and the
possibility of inducing Royal Tourism in Dubai. An empirical study has been performed to describe the automated repositioning
of the city of Dubai as a royal tourism hub.
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