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Abstract : Statement of the Problem: The global trend in tertiary education institutions today is changing and moving towards
engagement, promotion and marketing. The reason is to upscale reputation and impact positioning. More prominently, existing
rivalry today seeks to draw-in the best and brightest students. A university or college is no longer just an institution of higher
learning, but one adapting additional business nomenclature. Therefore, huge financial resources are invested by educational
institutions to polish their image and improve their global and national ranking. In Nigeria, which boasts of a vast population of
over 180 million people, some of whose patronage can bolster its education sector; standard of education continues to decline.
Today, some Nigerian tertiary education institutions are shadows of their pasts, in terms of academic excellence. Quality has
been relinquished because of the unquenchable quest by government officials, some civil servants, school heads and educators
to amass wealth. It is very difficult to gain student satisfaction and their loyalty. Some of the student’s loyalties factor towards
public higher educational institutions might be confusing. It is difficult to understand the extent to which students are satisfy
on many needs. Some students might feel satisfy with the academic lecturers only, whereas others may want everything, and
others will never satisfy. Due to these problems, this research aims to uncover the crucial factors influencing student loyalty
and to examine if students’ satisfaction might impact mediate the relationship between service quality, organisational image
and students’ loyalty towards public higher education institutions in Kano State, Nigeria. The significance of the current study
is underscored by the paucity of similar research in the subject area and public tertiary education in a developing country like
Nigeria as shown in existing literature. Methodology: The current study was undertaken by quantitative research methodology.
Sample of 600 valid responses were obtained within the study population comprising six selected public higher education
institutions in Kano State, Nigeria. These include: North West University Kano, Bayero University Kano, School of Management
Studies Kano, School of Technology Kano, Sa’adatu Rimi College Kano and Federal College of Education (FCE) Kano. Four
main hypotheses were formulated and tested using structural equation modeling techniques with Analysis of Moment Structure
(AMOS Version 22.0). Results: Analysis of the data provided support for the main issue of this study, and the following findings
are established: “Student Satisfaction mediates the relationship between Service Quality and Student Loyalty”, “Student
Satisfaction mediates the relationship between Organizational Image and Student Loyalty” respectively. The findings of this
study contributed to the theoretical implication which proposed a structural model that examined the relationships among
overall Organizational image, service quality, student satisfaction and student loyalty. Conclusion: In addition, the findings
offered a better insight to the managerial (higher institution of learning service providers) by focusing on portraying the image
of service quality with student satisfaction in improving the quality of student loyalty.
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