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Abstract : Music as a product of hedonic consumption has been researched at least since the early 20th century, but little light
has been shed on how language affects its consumption process. At the intersection of music consumption, language impact,
and consumer behavior, this research explores the influence of language on music consumption in Japan. Its aim is to clarify
how listening to music in different languages affects the listener’s purchase intention and sharing intention by conducting a
survey where respondents listen to three versions of the same song in different languages in random order. It uses an existing
framework that views the flow of music consumption as a combination of responses (emotional response, sensory response,
imaginal response, analytical responses) affecting the experiential response, which then affects the overall affective response,
followed by the need to reexperience and lastly the purchase intention. In this research, the sharing intention has been added
to the model to better fit  the modern consumption model (e.g.,  AISAS). This research shows how positive and negative
emotions and imaginal and analytical responses change depending on the language and what impact it has on consumer
behavior. It concludes by proposing how modern music businesses can learn from the language differences and cater to the
needs of the audiences who speak different languages.
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