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Abstract : Schadenfreude, a bittersweet phenomenon, is considered atypical and complicated state that might reflect
ambivalent types of sentiments -a mixed of both positive and negative reactions towards others misfortunes. This brief note
reports a study that examined the association between trait ambivalence, using the Trait Mixed Emotions Scale (TMES), and
four different consumer schadenfreude affairs. Results propose that trait ambivalence offers a novel explanation for
schadenfreude responses. Showing that trait ambivalence enhances schadenfreude, when consumers encounter misfortune
type of information about a disliked or rival marketplace entity.
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